Tourism, Grade 12, College Preparation – TFS4C

Tourism, Grade 12, College Preparation (TFS4C)

This course provides students with opportunities to analyse the characteristics and standards of the tourism industry, determine the factors that promote its success, and investigate principles and procedures that contribute to high-quality customer service. Students will also assess facilities and activities that attract tourists, and study communication and customer service techniques. In addition to exploring career opportunities, students will analyse the relationship between tourism and the economy and propose ways to enhance the performance of the industry.

Prerequisite: None
	The Ontario Curriculum

	Theory and Foundation

	Overall Expectations

	TFV.01 • describe key characteristics of the eight sectors of the tourism industry – accommodation, adventure tourism/recreation, food and beverage, transportation, travel trade, events and conferences, attractions, and tourism services;

	TFV.02 • describe the local, provincial, national, and global impacts of tourism;

	TFV.03 • identify factors that promote the success of the tourism industry;

	TFV.04 • identify principles and procedures used to facilitate providing service to customers and techniques for communicating with customers.

	Industry Characteristics

	TF1.01 – describe various types of services, activities, and events associated with the tourism industry;

	TF1.02 – describe the roles of business, labour, and government in the tourism industry;

	TF1.03 – describe the services provided to clients by various types of travel or service agencies and through web sources (e.g., ticket sales for special events, itineraries, tours);

	TF1.04 – identify ways of improving the image of the tourism industry.

	Success Factors

	TF2.01 – describe factors that have contributed to the growth of the tourism industry;

	TF2.02 – describe how the industry meets the needs of tourists;

	TF2.03 – identify target customers and develop appropriate marketing strategies for them;

	TF2.04 – identify components of tourism packages;

	TF2.05 – explain the different needs of pleasure and corporate travel;

	TF2.06 – describe types of tourist destinations and the lure of each;

	TF2.07 – research and describe the impacts of different areas of tourism locally, provincially, nationally, and globally.

	Customer Service

	TF3.01 – identify ways of providing services to clients in the following settings: hotels, restaurants, private clubs, health spas, resorts;

	TF3.02 – explain the importance of listening to a client’s complaints and rectifying the situation;

	TF3.03 – solve problems and help customers when problems arise;

	TF3.04 – identify potential problems that may arise in the following types of tourism operations: hotels, resorts, restaurants, private clubs, health spas, outdoor settings.

	Skills and Processes

	Overall Expectations

	SPV.01 • promote a variety of activities and events in the tourism industry effectively;

	SPV.02 • plan and implement an event or an activity associated with tourism;

	SPV.03 • explain the management strategies and processes of a variety of tourism activities.

	Event/Activity Design and Implementation

	SP1.01 – describe the importance of special events for the community;

	SP1.02 – identify ways of encouraging employees to promote products and services;

	SP1.03 – describe and design marketing strategies for the promotion of a product, service, or activity related to tourism;

	SP1.04 – design a successful action plan to promote an activity or an event;

	SP1.05 – design, plan, and implement effectively a tourism activity or event, keeping in mind the specific needs of the target clientele;

	SP1.06 – explain the success of an event or activity in relation to its action plan and make recommendations for improvement.

	Management Strategies and Processes

	SP2.01 – conduct an accurate financial analysis for a tourism activity and identify its implications;

	SP2.02 – produce an effective impact analysis of different management styles in various tourism situations; 

	SP2.03 – describe strategies to manage high-risk tourism activities;

	SP2.04 – identify the principles and responsibilities of tourism management;

	SP2.05 – design and construct an effective tourism market survey;

	SP2.06 – use computer technology to design and implement tourism events or activities (e.g., promotion, record keeping, forecasting). 

	Impact and Consequences

	Overall Expectations

	ICV.01 • describe the impact of the tourism industry on the environment and the economy in general;

	ICV.02 • identify methods to enhance the performance of the tourism industry;

	ICV.03 • identify health and safety standards for the tourism industry;

	ICV.04 • describe career opportunities in the tourism industry;

	ICV.05 • identify the individual personality traits and skills that lend themselves to a career in tourism.

	Environmental and Economic Impacts

	IC1.01 – describe the growth of and changes in the tourism industry;

	IC1.02 – explain the need to organize events for communities and the advantages of doing so;

	IC1.03 – identify the potential for recreational tourism in the community;

	IC1.04 – describe the responsibility of the tourism industry to use natural resources and the environment wisely;

	IC1.05 – identify different modes of transportation used in the tourism industry and their economic and environmental impact;

	IC1.06 – describe the role of computer technology in the tourism industry, as well as its economic impact on the industry;

	IC1.07 – identify the impacts of the eight sectors of the tourism industry on the national, provincial, and local economies.

	Health and Safety Factors

	IC2.01 – explain the impact of health and safety regulations related to the tourism industry;

	IC2.02 – apply health and safety laws and regulations in the planning and implementation of events and activities.

	Education, Training, and Career Opportunities

	IC3.01 – identify available careers in the tourism industry and the education and training required for each;

	IC3.02 – identify trends in the industry and their impact on job creation;

	IC3.03 – determine whether their interests, skills, and attitudes suit a career in a tourism occupation;

	IC3.04 – describe possible career paths in the tourism industry.
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